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Chair’s Overview 
 

The purpose of this Code of Respect is to provide guidance about respecting people 

affected by major incidents and emergencies to those who prepare or deliver material 

when doing training, using social media, doing podcasts, or writing publications. 

Giving respect to both people affected, and the audience are covered in this document. 

I recognise compliance to this Code of Respect is voluntary. The acceptance and 

distribution of the Code of Respect will add value to us all as professionals, 

encouraging empathy and humanity.   

Organisations may wish to endorse and use the Code of Respect to add credibility to 

the standards of their training and as part of their evaluation process.   

This Code of Respect has boundaries, being applicable to use of material around 

major incidents and emergencies.  However, its ethos and key aspects are 

transferable to sharing of personal or gratuitous material in other situations. Dignity, 

privacy and humanity are principles that everyone should follow. 
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1. Background and Scope 
  

During 2022, the Human Aspects and Community Resilience Professional Working 

Group of the Emergency Planning Society revised and updated this Code of 

Respect, first written in 2003, to promote ethical principles and standards around: 

- Informed choices of audiences on receiving information that could be 

potentially distressing  

- Sensitivity to the wishes, dignity, privacy, and needs of people affected by 

major incidents and smaller emergencies 

- Trust in the use of people’s information by professionals 

- Respect to all involved 

The group seeks to address the need to respect people affected by major incidents 

or emergencies when preparing and delivering training or publishing information. 

During and after major incidents, case studies, personal accounts and lessons 

identified are captured through images and written information which are thereafter 

used in training, publications and social media.  This is vital to ensure lessons are 

learnt and to raise awareness amongst professions involved in planning and 

responding to major incidents and smaller emergencies.  Learning about real human 

experiences can inspire people to make a positive difference and make things better 

for the future. Unfortunately, whilst unintentional, inappropriate use of material can 

disrespect people affected. Disrespect can include breaching regulations and 

legislation relating to personal information; using material that causes emotional 

trauma to those involved and/or the audience in receipt of it. 

This Code of Respect is aimed at professionals that prepare or deliver Major 

Incident-related training or published material.  It highlights the key issues to be 

considered to encourage respect.  It promotes and builds on the valuable work of 

Disaster Action, a charity founded in 1991 comprising survivors and bereaved from 

decades of Major Incidents.  Disaster Action created two Codes of Practice which 

are detailed in the book ‘Collective Conviction, A Story of Disaster Action 2014 and 

available on the Disaster Action website 
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• https://www.disasteraction.org.uk/leaflets/code_of_practice_on_the_use_of_information_images_and_ot

her_audio-visual_material_in_disaster_training_and_presentations/ This provides essential 

information about giving anonymity; avoiding sensationalism; clarity of 

intention, permission using photographs; and protecting audiences 

• https://www.disasteraction.org.uk/leaflets/working_with_disaster_survivors_and_the_bereaved_code_of

_practice_on_privacy_anonymity_and_confidentiality/ Covers confidentiality; consent; 

anonymity; and data protection. 

 

The table on the following page provides explanations for key terms used in this 

Code of Respect and the scope of the document. 
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Key terms used and explanations: 

Material Content such as 

information and 

images 

Presentations, flyers, meeting papers, 

publications, handouts, digital media, 

photographs, images, podcasts, websites, 

verbal accounts  

People 

affected 

Those individuals 

for whom the Code 

of Respect is 

intended to protect 

Those directly affected by major incidents or 

smaller emergencies and their families/friends, 

colleagues, associates and communities. 

Includes families/friends of those missing, 

injured or killed; survivors; responders; 

witnesses/bystanders; displaced or evacuated 

people 

Disrespectful Potentially harmful 

to people affected 

by disregarding 

their right to 

privacy, dignity, 

needs and wishes 

Graphic, personal, explicit information such as: 

- personal details/information about 

people affected 

- images and photographs of the scene, 

deceased, people affected, aftermath 

- photograph or information that 

incidentally identified someone, or an 

address 

Audience Those in receipt of 

material 

Those who read material, listen to podcasts, 

delegates for training sessions, conferences, 

seminars, webinars 

Those 

responsible 

for material 

People who 

prepare, deliver and 

publish information 

about major 

incidents or smaller 

emergencies 

Conference organisers, events teams, guest 

speakers, trainers, chair people 

Events Activities in scope Internal training, conferences, workshops, 

seminars, webinars, meetings, podcasts, 

publications, social media posts 
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2. Ethical and Legal Considerations: 
 

Material intended to be shared to an audience should be subject to rigorous scrutiny 

by those responsible prior to each event/publication to ensure that its use is 

justifiable.  This should include consideration of the potential effect on the feelings 

and emotions of both the people affected and the audience. Familiarity and frequent 

use of material may breed complacency in reviewing and justifying the impact on any 

group(s) or individual(s). 

The following ethical and legal issues are important when considering preparing and 

delivering material. 

 

i. Audience  
 

Consider the appropriateness of material for the audience. It is recognised and 

accepted that certain personal, graphic or explicit information, material or visual 

representations are essential in some areas of training and awareness-raising.  For 

example, a coroners’ internal training session on technical post-mortem issues will 

need a different level of graphic content than a conference on major incident 

management.   

For social media, consider that once material is published e.g. a post/image on 

Twitter, it can be accessed by anyone (not just the intended audience) and cannot 

be withdrawn completely. 

Whilst information can be used to heighten emotions to encourage empathy and 

inspiration, caution must be afforded to avoid sensationalism and the ‘shock affect’. 

Ensuring information and material is inclusive, culturally sensitive and diverse is also 

necessary for respect. 

Getting the balance right between interesting/informative/dynamic training 
for an audience and being respectful to people affected is essential.  The 
potential effect on the feelings and emotions of people affected and the 
audience must be considered 
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ii. Rationale 
 

Every item of material should be subjected to rigorous justification by those 

responsible prior to use each time.  Familiarity and frequent use of material may 

breed complacency in reviewing and justifying the impact on any group(s) or 

individual(s). 

 

Just because information is in the public domain does not provide the rationale for 

using it. 

 

Before using, posting or publicising information, consider why you are doing it and 

whether its use can be reasonably justified to those it relates to or affects.  Rationale 

can include: 

- Induce empathy 

- Promote humanity to otherwise, process focussed information 

- Inspire audience to act and embed human aspects in practice 

- Set the scene and encourage engagement with the audience 

- Illustrate a key principle or point 

- Provide context to theoretical information 

- Help meet a learning outcome 
 

The overarching consideration should be to treat material with respect and 
sensitivity as if the person to whom it relates is yourself, a relative or friend. 

 

iii. Legal 
 

Consent should be sought from people affected.  This includes consent of families 

for permission to use material about their loved ones, if deceased, whenever 

possible. In the absence of valid and appropriate consent there are potential legal 

challenges under the Human Rights Act, Data Protection legislation, privacy and 

medical-in-confidence laws.  Experience has shown that, with appropriate 

explanation and reasons, consent is usually freely given. 
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Requests by the media for use of material should be referred to the individual it 

affected or their families.  Further information is available 

https://www.disasteraction.org.uk/leaflets/working_with_disaster_survivors_and_the_

bereaved_code_of_practice_on_privacy_anonymity_and_confidentiality/  

 

Using, posting or publicising personal information, may breach legislation.  
Consider whether consent is required and appropriateness of use.  
 

 

iv. Responsibility/Accountability 
 

Accountability sits with those responsible for preparing and delivering material (see 

section 1 for an explanation of who could comprise those responsible).  Those 

responsible for material should endeavour to view in advance material intended to be 

used/shared.    They should check that it meets the aim/objectives for the intended 

audience and is respectful to people affected. 

 

There’s a dual responsibility, both to people affected by Major Incidents and 

Emergencies and the audience.  Those responsible should endeavour to: 

• check the appropriateness, in advance, of each use of their information and 

material (see check list in section 4). 

• audiences should be cautioned or warned in advance that: 

- personal, graphic or explicit material will be used 

- the source of the material 

- be respectful and only re-use it with appropriate consent 

Those responsible for preparing and delivering material are ultimately 
accountable for any impacts and should take reasonable precautions 
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v. Marketing 
 

Marketing material is sometimes prepared by graphic designers who are not trained 

in the human aspects of major incidents and emergencies. 

 

The intended marketing material should be checked by those responsible. Flyers 

and posters marketing training, or publications often use photos of real major 

incidents which, whilst not being explicit, graphic or contain personal information, 

may trigger trauma to people affected. 

 

It is advised that marketing material should be checked against Advertising 

Standards, Ofcom, Chartered Institute of Public Relations and Public relation and 

Communications Association, as appropriate. 

 

 

Images and information in marketing material should be checked by those 
responsible before publication for appropriateness 
 

 

vi. Upsetting/distressing information 
 

Images are often used to induce in the audience an emotional reaction of shock, 

horror, repulsion, sadness which not only is unethical, but can be distressing and 

potentially traumatising. 

Those responsible should question the intentions and motives behind using the 

material and consider whether it should either be sanitised, anonymised or not used 

at all.  Merely providing a ‘health warning’, with or without a ‘leave if you wish’ option 

to the audience, is frequently ineffective and certainly inappropriate.  

The aim of being open about the realities and impacts of emergencies needs to be 
balanced with not causing distress with the communication. (It is noted that any non-
release of information should be due to avoiding upset and distress, rather than a 
reason for organisations withholding information). 
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If the use remains justified, it is good practice for those responsible to provide 

reasonable precautions to mitigate impacts.  This can include providing the audience 

with both a warning and an explanation justifying its use, highlighting the human and 

personal nature of the material and its relevance and value.  

Reasonable precautions for training such as conferences, seminars and workshops 

can also include offering peer support when using potentially triggering or upsetting 

information, identifying a suitably trained person in psychological first aid to present 

and a point of contact if distress is evident. 

When delivering online training with a virtual audience, it may be more challenging to 

identify those people who are distressed from content than is the case with a 

physical audience. Reasonable precautions are important whether it’s a physical or 

virtual audience and consideration needs to be given if distress is noticed. 

Those responsible should consider providing an ‘emotionally safe’ learning 

environment (physical or virtual) for the audience. They should respect the potential 

for material to be potential triggers of trauma and have arrangements in place during 

and after the event should a member of the audience becomes distressed. The 

following guidance about such arrangements has been tailored from Chris Cocking’s 

work at Brighton University 2019. 

Signs to look out for:  

1) Tearfulness  

2) Voice becomes choked with emotion/ difficulty speaking  

3) Audience member becomes distracted/ restless  

4) Audience member may turn off camera (if virtual)  

Action to take:  

1) Ask audience member if they are ok to continue  

2) Offer them time to pause and compose themselves and the opportunity to 

collect their thoughts in private, with a person trained in psychological first aid 

if they wish.  
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3) Remind them they can stop/leave at any time if they become too distressed  

If distress is more severe, for example uncontrolled crying, shaking, panic attack or 

flashback/intrusive thought, the distressed audience member should be attended to 

in private with psychological first aid and grounding techniques.  Advice about 

seeking appropriate support, together with a follow up/check in should be provided 

wherever possible. 

Using appropriate warnings before showing potentially upsetting or personal 

information and material is good practice. Being cautious about environments where 

persons other than the intended audience may be able to overhear/see the material 

and appropriate warnings should be given.  

Those responsible should question the rationale in using material that is of a 
potentially distressing nature and only use/agree its use if it’s: 

- Relevant to the audience 
- Meets a learning outcome 
- Appropriately used – anonymised, sanitised 
- Accompanied by reasonable precautions to mitigate impacts 

Other good practice is in section 3. 
 

vii. Security of Material 
 

Every effort must be made to ensure the security of material which applies before, 

during and after its use.  Consideration must also be given to the inclusion of such 

material in delegate packs, handouts and speakers notes. This includes caution over 

people working from home and who else could have access to the material. 

 

Those responsible should consider security of information and ensure it is 
only accessible/shared to the intended audience 

 

viii. Evaluation 
 

Most training events request attendees to complete an evaluation form at the end of 

the session.  Those responsible should consider the inclusion of a review of the use 
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of ‘personal, graphic or explicit material’ in this process to gauge its appropriateness 

to the audience, especially if use of the material is intended to be repeated in the 

future.  Lessons can then be learnt. 

 

Just because no one in the audience displayed distress, or made a complaint, 

doesn’t mean that use of the material did not have adverse impacts or was perceived 

as appropriate. 

 

For ongoing learning about the use of material relating to major incidents 
and emergencies and the potential impacts on the intended audience, 
evaluation of its use should be sought, wherever possible 

 

ix. Chatham House Rule 
 

In meetings and training events, the Chatham House Rule is often used to 

encourage free and open discussion, especially where sensitive information applies. 

Nothing should be done to identify, either explicitly or implicitly, who said what. The 

Chatham House Rule says: 

“When a meeting, or part thereof, is held under the Chatham House Rule, 

participants are free to use the information received, but neither the identity 

nor the affiliation of the speaker(s), nor that of any other participant may be 

revealed.” https://www.chathamhouse.org/about-us/chatham-house-rule 

Using the Chatham House Rule does not supersede the spirit of this Code of 
Respect or legislation around consent and privacy. 

 

x. Referencing Sources of Information 
 

When using anecdotal information such as a case study or someone’s experience, it 

is appropriate to reference the source.  

When delivering training events, referencing can be achieved through providing a 

reading list in the joining instructions or through handouts, or in slides. 
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Humanity and the promotion of the human aspects can be added to provable facts, 

reliable research and statistics through the use of individual observations, personal 

accounts, case studies and images.  Getting the balance right between anecdotal 

and evidenced based information can provide a rich and valuable learning 

experience for the audience. 

Referencing sources of information is good practice and provides 
credibility, trust, authority and therefore, respect to information about 
people’s experiences in major incidents or emergencies. 
 

 

xi. Social Media 
 
Social media such as Twitter, Linked-In and Facebook can provide a valuable 

platform to raise awareness about the human aspects of major incidents and 

emergencies. 

Unless on a closed group/password protected site, posts on social media about 

major incidents are accessible to anyone who uses it, and often can’t be withdrawn if 

later deemed inappropriate, disrespectful or if a complaint is made.  Therefore, those 

responsible for posting material should seriously think about what they post and the 

potential impacts.  Tailoring information for an intended audience is challenging for 

this mode of communication. 

Inaccurate information can create mistrust, disrespect and cause further upset and 

trauma to people affected. 

Images and descriptions of human suffering can provoke triggers in people who 

have suffered trauma themselves.  

Using material on social media, it is advised: 

- Not to post images of death, injuries or trauma 

- To check the accuracy of information and reference source 

- Be aware of potential impacts from your posts and post responsibly 

- Give a trigger warning if posting information that may cause distress 
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The BBC and Ofcom have produced guidance about the use of using photographs 

and images: 

https://www.bbc.co.uk/editorialguidelines/guidance/stills/ and 

https://www.ofcom.org.uk/__data/assets/pdf_file/0023/104657/Section-2-Guidance-

Notes.pdf  

Those responsible for preparing and post material on social media should 
consider the ethical and legal issues and impacts on the audience 
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3. Good Practice for Those Responsible 
 

If after considering the issues in section 2 of this document, the use of material is 

justified, the following good practice is recommended: 

- Use the material only for the purpose for which it’s intended 

- Question if the level of detail is needed or whether alternative material could 

be used.  

- Sanitise and render material anonymous wherever possible 

- Seek permission to use material from sources wherever possible. 

- If using personal information, seek consent from individuals or their family 

members wherever possible 

- Be open about how it complies with legislation 

- Explain to your audience that the material is given in confidence, for which 

they should provide respect 

- Provide the rationale of using material to your audience, including its 

relevance to learning outcomes 

- Give caution to your audience about material being overheard/seen 

- Normalise self-care by provide opportunities, without stigma, to avert gaze, 

close eyes or leave the room/virtual space 

- Remove gratuitous and graphic/shocking detail from images – avoid using 

purely for the ‘shock effect’ or sensationalism 

- Consider the welfare of your audience during and after training and take 

reasonable precautions 

- If using material obtained from the internet, check whether you need 

permission and/or reference the source and date 

- Provide material with respect, giving an empathetic and people focussed 

approach 

- Evaluate its use by seeking feedback from the audience 

- Give caution to your audience over the use of material before and during 

delivering it 

 

For example, use a slide like the following when sharing images of a 

distressing nature via a powerpoint presentation. 
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The following wording is an example of what may be useful when warning the 

audience in advance, either in an email or joining instruction: 

“The content of the training involves the impact of major incidents on people 

affected and will include accounts of real examples of human suffering, trauma 

and loss.  Please consider the impact that it may have on you both during and 

after the training.  Every endeavour has been taken to avoid the use of gratuitous 

or inappropriate use of graphic material, and to ensure that the content is 

appropriate to your needs as the audience. 

It is normal to feel sad and upset when hearing about or seeing people affected 

who have been through an unimaginable and traumatic situation.  We will provide 

a safe space to allow feelings to be recognised. 

If you need to take some time out to deal with your feelings, a trained individual in 

psychological first aid will be available at the training and afterwards.  You will be 

informed of this at the start of the training.  Please let this person know if you 

would like to have a break from the training and/or talk 

You may want to give some time after the training to reflect on what you have 

heard, seen and discussed. It is normal to feel impacted by hearing about Major 

Incidents and the human aspects.  If the content of the training triggers intrusive 

thoughts or flashbacks from a personal trauma, or you continue to feel sad/upset 

and want someone to talk to, please speak to someone like a family member or 

friend, Occupational Health, Mental Health First Aider, or GP”. 

Frequent review of this good practice and reflection should be undertaken by 

those responsible for material. 

Warning – image on next slide
May be distressing
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Key good practice is reflecting on material: 
- Is it appropriate to the audience ? 
- Is it essential to the learning outcomes or the overall purpose of 

using it ? 
- Does its use potentially affect someone’s wellbeing ? 
- Does it give respect to people affected in terms of their privacy, 

dignity, wishes and needs ? 
- Does its use comply with legislation ? 
- Does it breach guidance or regulations ? 
- Is the original source referenced ? 
- Is the use of material being appropriate to cultural, religious or 

ethnic issues ? 
- Does it need to be sanitised or anonymised ? 
- What reasonable precautions can be taken to mitigate adverse 

impacts ? 
- How will its use be explained to the audience ? 
- How can its use be evaluated ? 
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4. Code of Respect Checklist 
 

The checklist over the page can be used by speakers, training organisers, those who 

do podcasts, and those who post on social media to assist them in complying with 

this Code of Respect. 
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Code of Respect Checklist 
 

No Issue 
 

Yes/
No 

1 Is the material potentially distressing?  
2 Does the material contain graphic images of people?  
3 Does the material contain images of people who are identifiable & you do 

not have the consent of the person/people affected?  

 

4 Does the material contain details that may incidentally identify those 

involved or their whereabouts? 

 

 
If you have answered yes to any of the above, please consider not using the 

material.  If you have answered no, complete the checklist is below 
 
6 Is the material appropriate to the audience?  
7 Is the material relevant to the learning outcomes or overall purpose of 

using it? 

 

8 Does the material give respect to people affected in terms of their privacy, 

dignity, wishes & needs? 

 

9 Is this material sensitive to cultural, religious or ethnic issues?  
10 Does the use of material comply with legislation about privacy & consent?   
11 Does the use of material breach any guidelines or regulations ?  
12 Is the original source of the material known & referenced?  
13 Have you ensured appropriate anonymity & sanitisation?  
14 Have you arranged reasonable precautions to mitigate potential adverse 

impacts? 

 

15 Will the use of material be evaluated through audience feedback?  
 

If you have answered yes to 6-14, ask yourself this question as a final check: 
 

“If the material related to yourself, a relative, a friend, colleague or associate, would 
you consider it respectful?” 

 
If yes, use the material and refer to section 3 of the Code of Respect for further 

good practice guidance 
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5. Authors of the Code of Respect 
 

Human Aspects and Community Resilience Group  

As members of the Emergency Planning Society (EPS) Professional Working Group, 

we are passionate about the human aspects of emergency management in both 

policy and practice. 

We aim to inspire, encourage and work with Category 1 and 2 responders; 

commercial and private organisations together with the voluntary and faith sectors in 

emergency management, and with people affected by Major Incidents and 

emergencies to identify, promote, plan, train and inform practitioners to encourage 

good practice and shared learning 

We aim to advise, encourage, appropriately support and work with policy makers at 

all levels, international, national and local, to maintain and develop realistic, practical 

and sustainable policies based on good practice, research and lessons learned. We: 

• Share information wider among the EPS via our section of the EPS website 

• Through meetings and liaison, learn about and discuss local 

issues/challenges about preparedness and human aspects and ways forward 

• Through meetings, our section of the EPS website, via our publications, and 

potential input into webinars and EPS events/newsletters:  

o Dispel myths and confusion and instead, help clarify and reassure 

about current Human Aspects guidance/good practice  

o Help raise awareness about the 30+ years of research evidence base 

for crisis support and wider humanitarian assistance – prevent Human 

Aspects memory/history loss ! 

o Maintain and promote a key Human Aspects reading list (see below). 

• Continuous horizon scanning – we consider what’s new in emergency 

planning/national developments arising from lessons identified 

• Via meetings and liaison, we share schemes; explore potential for national 

standards; mutual aid; sharing good practice; training opportunities 
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Relevant to this document, we have recently written 10 Key Human Aspects 

Principles Guidance: 

• People Focussed Approach 

• Address Responder Welfare 

• Visible, Compassionate Leadership 

• Embed and Address Human Aspects in Integrated Emergency Management 

• MUlti-agency Co-ordination 

• Continuous Regard for People’s Rights and Needs 

• Harness Community Resilience 

• HOnesty, Transparency and Openness in Communication 

• Pro-active and Sustained Outreach and Support 

• Equitable Approach to Response and Recovery 

The first letter of each of the key 10 principles spells out ‘Pave Much Hope’. This was 
considered a useful and apt mnemonic when remembering these important lessons. 

 

Our publications are: 

- Responding to Disaster: The Human Aspects 1998: Guidance on 
various human aspects issues of disasters. 

- HAG+CR TOP 10 Key Human Aspects Principles in Emergencies 
2022: Guidance, Infographic and Presentation Slides 

- Human Aspects Advice in Emergencies – a Handbook 2022: 
Guidance for those seeking advice and those providing it 

People focussed approach

Address responder welfare

Visible, compassionate leadership

Embed and address human aspects in Integrated 
Emergency Management

Mul:-agency co-ordina:on

Con:nuous regard for people’s rights and needs

Harness community resilience

Honesty, transparency and openness in communica:on

Pro-ac:ve and sustained outreach and support

Equitable approach to response and recovery

Address
responder

welfare

People 
focussed
approach

Equitable 
approach to
response &

recovery

Mul;-agency
co-ordina;on

Embed & address
human aspects in 

Integrated 
Emergency 
Management

Visible, 
compassionate

leadership

Con;nuous 
regard for 
people’s 

rights & needs

Harness 
community 

resilience

Honesty,
transparency &

openness in
communica;on 

Pro-ac;ve &
sustained

outreach &
support

Sourced from:

• Responding to Disaster – The Human Aspects , 1998 (wri%en by the Emergency Planning 
Society’s Human Aspects  Group)

• www.disasterac@on.org.uk
• Lucy Easthope – The Re covery Myth
• Dr Anne Eyre - Literature and Best PracFce Review and Assessment: IdenFfying People’s 

Needs in Major Emergencies and Best PracFce in Humanitarian Response

HAG-CR May 2021

10 Key Principles in the Human Aspects of Emergencies

10 Key
Principles

Human
Aspects
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Human Aspects and Community Resilience Useful Reading List 
 

• www.disasteraction.org.uk  
• Government Guidance  

https://www.gov.uk/government/publications/human-aspects-in-emergency-management  
• Humanitarian Assistance - establishing Humanitarian Assistance centres 
• Literature and Best Practice Review – Identifying People’s Needs in Major Emergencies and Best 

Practice in Humanitarian Response 
• Identifying People Who are Vulnerable in a Crisis – Guidance for Emergency Planners and Responders 
• The Needs of Faith Communities in Major Emergencies 
• Lessons learned by the 7th July Assistance centre staff, steering group and partners 
• Civil Contingencies Act 2004 
• Emergency Preparedness 2013 
• Emergency Response and Recovery 2013 
• Local Government Act 2000 
• Human aspects in Emergency Management 2016 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/5643
06/human_aspects_guidance_2016_final.pdf  

• Humanitarian Assistance in Emergencies 2006 
• Detailed Guide to roles and responsibilities 2006 
• Lord Justice Clarke’s recommendations into the Marchionnes Emergency 2001 
• Humanitarian Assistance Strategic Guidance – Building Capacity to look after people affected by 

emergencies 2011 
• Collective Conviction Book by Disaster Action https://liverpooluniversitypress.co.uk/books/id/54624/  
• When the Dust Settles, Lucy Easthope 
• Managing the Human Dimension of Disasters: Caring for the Bereaved, Survivors and First Responders, 

Kjell Braatas  
• Spike Lee’s ‘When the Levees broke’ – available on youtube 
• Kerslake Report https://www.kerslakearenareview.co.uk/media/1022/kerslake_arena_review_printed_final.pdf  
• Hillsborough report https://www.cps.gov.uk/publication/charter-families-bereaved-through-public-tragedy  
• Independent Grenfell Taskforce reports https://grenfellsupport.org.uk/initial-report-independent-grenfell-recovery-taskforce/  
• SCIE report http://www.tavinstitute.org/projects/report-caring-in-a-crisis-the-contribution-of-social-care-to-emergency-response-and-

recovery/  
• Leading in Disaster Recovery, Companion through the Crisis 

https://www.preparecenter.org/sites/default/files/leading_in_disaster_recovery_a_companion_through_the_chaos.pdf  

• Australian British Red Cross ‘Review of the Literature on best practices before, during and after 
Collective Trauma Events and Best practice Guidelines’ www.redcross.org.au/traumaguide and 
www.redcross.org.au/traumareview 

• https://www.gov.uk/government/publications/helplines-and-support-victims-of-terrorist-attacks/helplines-and-support-victims-of-terrorist-attacks  
• 220519 Local Authority Toolkit - Updated April 2022.pdf - Google Drive 
• https://nationalemergenciestrust.org.uk/home 
• https://vcsep.org.uk  
• http://victimsofterrorism.campaign.gov.uk  
• https://www.readcross.org.uk  
 

 


